


VW Camper and Commercial 
magazine was the first 
magazine to be dedicated 
exclusively to the VW Bus 
and Transporter, across all 
generations from the Splitty 
to the T5. Since its launch 
back in December 2000, it 
has quickly established its 
own identity and is highly 
respected in VW circles. The 
editor, David Eccles, has 
been around VW buses since 
1976 and still runs the Split 
Camper he has owned since 
1978. He is also the author 
of three books about the VW 
Bus, and has a new title on 
Bespoke and Custom 
Interiors released in 2008.

The magazine caters for both 
enthusiasts and novices and aims to 
celebrate the VW Bus in all its forms. As 
well as showcasing some of the best 
“new” buses to hit the scene there is 
also a strong emphasis on the grassroots 
level and buses used and loved as family 
members. Each issue features a mix of 
Splits, Bays T3s and, to reflect the 
changing dynamics of the VW Bus 
owners and their lifestyles, there is 
increasing coverage of T4 and T5 
models. From Rat Look to Concours, 
from Stock to Custom, we cover the 
whole scene. Commercials and rare or 
unusual models are fully represented, as 
well as the different camping 
conversions and interiors. The magazine 
regularly features inspirational custom 
interiors as well as original stock 

campers, and history and background to 
a particular model or interior is always 
included, often with archive material.
There is a regular Travel feature, which 
may be a jaunt round France, a tour of 
Northumberland or an epic adventure in 
the Sahara, and the show scene and 
events (including smaller ones) also get 
full coverage. Camper and Commercial 
magazine sponsors Dubfreeze, Bus 
Types, Vanfest and the Brighton Breeze 
and also supports smaller shows such as 
Gathering Off The Hill, Bristol Volksfest 
and The Bus Stopover. Such is the 
popularity of the magazine that June 
2008 saw the launch of CamperJam 
– Camper and Commercial’s very own 
bus show. 

The magazine has a loyal fanbase and a 
growing following, including areas 
outside the UK. This worldwide 
audience is reflected in the coverage of 
buses and shows from outside the UK 
and the advent of the digital online 
version of the magazine in 2007 has 
increased readership particularly in 
North America. In March 2008 the 
magazine became available in 
newsagents and WH Smiths and now 
reaches an even bigger audience. With 
clean lines, classic looks, writing that 
informs and entertains and stunning 
photography, Camper and Commercial 
magazine continues to lead the way, 
with special issues like a Westfalia 
History and Restoration and 
Maintenance Guide, and a new bus 
show designed to get back to what 
shows are really all about  
– buses and people. 
The magazine’s motto says it all really. 
Home Is Where You Park It.

Circulation
Average Circulation:		  16,889
Average Readership:		  24,623

Key Facts 
Established:	 2000	
Frequency:	 6 Issues 
Cover Price:	 £3.95
Pagination:	 68pp
Available: 	 In newsagents, by 	
	 subscription, digital 	
	 download or online 	
	 ordering.			    

Reader Profile
VW Camper and Commercial is aimed at bus 
owners and lovers who want to read more 
about their passion, find out more about 
what they drive and keep it on the road. 
• They are predominantly male - 88%
• 91% of them are over 26
• 68% of them are over 36
• 19% of them are over 50
• They work – 96% in full time employment
• 35% ONLY read  VWC&C and no other  
   VW magazine
• ONLY 9% read our rival magazine
• 82% have purchased goods from an 	
   advert seen in VWC&C
• 91% own a VW Camper
• 21% own a Split Screen
• 53% own a Bay
• 17% own a T25
• 77% attend VW Events
* magazine survey

VW Camper Production Schedule
ISSUE	 ADVERTISING DEADLINE	 ON SALE	 SUPPLEMENT

39	 13th November 2008	 17th December 2008	 -

40	 15th January 2009	 18th February 2009	 -

41	 12th March 2009	 15th April 2009	 -

42	 14th May 2009	 17th June 2009	 -

43	 16th July 2009	 19th August 2009	 -

44	 17th September 2009	 21st October 2009	 CamperJam Issue

The company accept no responsibility for any mistakes or errors that may exist in the advert as a 
result of outputting, or discrepancies on adverts supplied without a proof.

All adverts to be sent to VW Camper, The Old School, Higher Kinnerton, CHESTER CH4 9AJ or 
email: advertising@volkswagencamper.co.uk

Volkswagen Camper & Commercial is produced using Adobe InDesign, Adobe 
Photoshop and Adobe Illustrator. The Jazz Publishing Studio can accept the following 
files: PDF, Adobe Illustrator, Adobe Photoshop (jpeg, tiff, eps), Freehand, and 
QuarkXPress.  The studio cannot accept the following files/materials: Microsoft Word, 
Microsoft Publisher, Microsoft Powerpoint, previously printed adverts, web graphics 
and colour separated film.  When sending your artwork to Volkswagen Camper & 
Commercial, please ensure you have outlined or included all fonts that you have used 
and converted all spot colours to CMYK.  All images must be at least 300dpi.  If you 
require asistance in the creation of your advert please call the Jazz Publishing Studio 
on 01244 663400.
 

Advert Technical Specification 
DPS:	 Trim: 297(h) x 420mm (w)	 Type:  287(h) x 400mm(w) (+3mm)

FULL PG:	 Trim: 297(h) x 210mm (w)	 Type: 287(h) x 200mm(w) (+3mm)

HALF PG HORIZONTAL:	 136.5(h) x 190mm(w)   	

HALF PG VERTICAL:	 277(h) x 93mm(w)

QUARTER PG:	 136.5(h) x 93mm(w)	

EIGHTH PG:	 66.25(h) x 93mm(w)

SIXTEENTH PG:	 66.25(h) x 44.5mm(w)

“Re-discover VW 
shows with 

Camperjam”

“Must simply be the best 
setting of any VW Show in 

the country.”

Camperjam is held each summer in the 
picturesque location of Weston Park.  Solely 

focused on what VW shows used to be all about 
– families, people and buses gathered together 

in a beautiful setting with space to relax, 
unwind and enjoy the bus lifestyle. Visit our 

website now for details of how you can be part 
of Camperjam09 - you’d be mad to miss out  

www.camperjam.co.uk

10th-12th July 2009
Weston Park

‘66 Split Camper
From humble Panel Van to Turkis and White delight.

1979 Devon BayThis fully original Devon Moonraker features the optional Double Top Roof

1999 T4 Camper
Calypso’s own Silver Surfer sports a distinctive look.

JAGDWAGEN1988 16” SynchroDouble Cab built for hunting & forestry

May/June 2008   Issue 35   £3.95

The Original & Best VW Camper Magazine

Grey Lady – 1971 Custom CamperProject Westoration 2: Prepping & paintingBrace’s Bread VansPLUS

HOME IS WHERE YOU PARK IT

REUTERS’ BUS ART • VW’S DEBUT AT TECHNO CLASSICA

JAGDWAGEN1988 16” SynchroDouble Cab built forhunting & forestry
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GGrey LLaddy – 1199771 CCustom CCamperProject Westoration 2: Prepping & paintingBrace’s Bread Vans

DOUBLE DOORDELIVERY
1956 Lieferwagen 
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